DIGITAL SIGNAGE:
ITSTIMETO JUMP IN!

We’'ve just passed the mid-year mark...Have you taken the plunge
into digital signage and other interactive technologies?
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Your competitors are on board—in a big way. %’\

Late last year, key stakeholders at 200 U.S. financial institutions
were surveyed by DBSI| about their interest in, and use of, digital
signage. Here’s a recap of the info we netted:
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Banking Redefined “Bleeding-Edge, not Bleeding: The Role

of Technology in Branch Reinvention.”
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